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THANK YOU FROM THE 
ASCEND/AIAA TEAM

Three days in November 2020 witnessed more than 3,000 
technical and business leaders from 33 countries around the 
world gathering virtually for ASCEND – Accelerating Space 
Commerce, Exploration and New Discovery. ASCEND is the first 
space event specifically designed to expand the space economy.

You made ASCEND possible. Your excitement fueled this 
inaugural event and your commitment and participation 
guaranteed a successful launch. You helped us bring together 
the whole space ecosystem to strengthen relationships that will 
make the future of space happen. 

Let’s keep that momentum going. 

We hope to see you again at 2021 ASCEND!

Dan Dumbacher 
Executive Director, AIAA

Rob Meyerson 
Executive Producer, ASCEND

Nathan Boll 
Program Executive, AIAA
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Audience
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3,000+ 
Attendees

1,200+ 
Organizations 

200+ 
Colleges and Universities 

 AUDIENCE COMPOSITION

20% 
Student and educator attendees

52+ 
Media 

33 
Countries
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AUDIENCE DEMOGRAPHICS

FUNCTIONAL 
DISCIPLINE

NA/Other

Research and 
Development

DRIVEN TO 
DISCOVER

BUILDING 
THE FUTURE

AGE RANGE

CAREER LENGTH

18-24 yrs

0-1 yrs

25-34 yrs

1-5 yrs

35-44 yrs

5-10 yrs

45-54 yrs

10-20 yrs

55-64 yrs

20-40 yrs

65-74 yrs

40+ yrs

75+ yrs

CONNECTED 
TO COMMERCE

NAVIGATING 
THE CLIMB

GUARDIANS 
FOR LIFE

Media

Looking to 
Innovate

Academics

Business Executive

Engineer

Government/Policy

Scientist/Technologist Sales and/
or Marketing 
Professional

8%
18%

19%

20%

8%
4%6%

14%

3%
2%

BROAD PERSONA
REPRESENTATION

17%
19%

25%

18%

21%

14%

16%

22%

20%

19%

14%

19%

19%

18%

25%

7%

6%

1%

BUILDING THE FUTURE: Interested in tools 
and technology and eager to gain hands-on 
experience to solve problems or enhance career.

CONNECTED TO COMMERCE: Building 
strategic partnerships and connecting with 
fellow business people and policy leaders; 
selling a product or service with significant 
impact on the space economy.

GUARDIANS FOR LIFE: Years of experience 
building space programs that impact society, 
committed to investing in meaningful change.

NAVIGATING THE CLIMB: Long, ambitious 
career ahead, looking for a breadth of ideas, 
connections, and experiences that will launch to 
the next level.

DRIVEN TO DISCOVER: Lifelong learner and 
teacher; exploring the intersection of science 
and technology and developing the next big 
ideas in space.
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65% 
of attendees are already  

planning to go to 2021 ASCEND 

54% 
of attendees said Business  

Development was important to them

62% 
said ASCEND is different  

than any other space event

ATTENDEE FEEDBACK

2 0 2 1
15–17 November 
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“
“
”
”

”

” ”
”

A STELLAR 
EVENT!

LIKE THE VISION! 
KEEP IT GOING!

GREAT EXPERIENCE … I LOOK FORWARD TO 
DOING IT AGAIN NEXT YEAR, HOPEFULLY LIVE!

I was particularly 
impressed with the 
number of STEM/space 
education/workforce 
development sessions … 
I think this is the best 
event that’s bridged 
both the education 
and the space worlds.

Overall, this was an 
amazing collection  
of interdisciplinary  
experts and I’m looking 
forward to seeing the 
unique collaborations  
and partnerships that  
will build off of this  
initial gathering!

It was a fun and informative event. 
Loved the overall upbeat atmosphere.
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Media 
Outreach 
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REGISTERED MEDIA

GOODfood+wine 
podcast

44 
Articles 

20M 
Reach

$40.4K 
Publicity value
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SOCIAL MEDIA

447 
Tweets to 

@ascendspace

201K 
Impressions

3,503 
Engagements

235 
Tweets to 

#ascendspace

@ #
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Industry
Participation 
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The ASCEND experience is crafted with the support of world-renowned leaders in the space industry. AIAA and 
ASCEND’s Guiding Coalition spent the past two years investing time and resources into designing the most 
multidisciplinary curriculum the space community has ever seen. 

ROB MEYERSON, ASCEND Executive Producer (Lead) 

BOBBY BRAUN, NASA Jet Propulsion Laboratory 

TORY BRUNO, United Launch Alliance 

JIM CHILTON, Boeing Defense, Space & Security 

ROBERT CURBEAM, Northrop Grumman 

MARY LYNNE DITTMAR, Coalition for Deep Space Exploration 

DAN DUMBACHER, AIAA 

DEBRA FACKTOR, Airbus U.S. Space and Defense 

ALEC GALLIMORE, University of Michigan 

BILL GERSTENMAIER, SpaceX 

TIM HUGHES, SpaceX 

STEVE ISAKOWITZ, The Aerospace Corporation 

FRED KENNEDY, Momentus 

ROBERT LIGHTFOOT, Lockheed Martin Space Systems Company 

JIM MASER, Aerojet Rocketdyne 

CLAY MOWRY, Blue Origin 

DAVA NEWMAN, Massachusetts Institute of Technology 

SANDY MAGNUS, Office of the Under Secretary of Defense  
for Research and Engineering 

MELISSA SAMPSON, Ball Aerospace 

ROBBIE SCHINGLER, Planet

KAY SEARS, Lockheed Martin 

ELLEN STOFAN, Smithsonian National Air & Space Museum 

GEORGE WHITESIDES, Virgin Galactic 

THOMAS ZURBUCHEN, NASA Science Mission Directorate

THE GUIDING COALITION
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SPONSORS

INAUGURAL CORNERSTONE FOUNDING SPONSOR

SPONSORS
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EXHIBITORS

2,000+ 
attendees visited the  

ASCEND Engagement Zone

1,550+ 
total unique booth visits  

averaged each day!

AEROSPACE RESEARCH CENTRAL



THANK YOU! 
SEE YOU NEXT YEAR!

15–17 November 2021

RSVP for 2021 ASCEND Now
www.ascend.events


